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Want to join the TEDxBath community?
Become a sponsor.

TED is a non-profit organisation devoted to Ideas Worth Spreading,
oftenin the form of short talks delivered by leading thinkers and
doers. Many of these talks are given at TED conferences, including
thousands of independently organised TEDx events around the
world.

Founded by Bath's very own Chris Anderson, TEDx is a programme Sponsorship benefits
of local self-organised events that bring people together to share a
TED-like experience. « TEDxBath Association
* Play a key role in the local community
Here at TEDxBath, we have a variety of flexible sponsorship » Support aninnovative not-for-profit organisation
packages that can be tailored to allow you to show your support for + Gain exposure to a global audience
our fantastic event. * Networking
* Entertaining guests
We look forward to hearing from you about ways in which we can - Staff access
work together to make an event that will bring Ideas Worth Spreading + Content promoted in both magazines, Visit West and
to the people of Bath. Social Media

« Talks uploaded to the official TEDx YouTube channel

TEDxBath 2023 Unlimited.
Saturday 14 October 2023
The Forum, Bath



TEDXBath

Sponsorship packages

Silver-£500

« Rights to use TEDx on marketing
* Alink on the TEDxBath website

« A feature in the event programme
5 VIP tickets to the event

Don’t have the resources to become
asponsor?

Getintouch to enquire about becoming
a supplier, providing services, and giving
value inkind.

Email us at sponsorship@tedxbath.co.uk
or just talk to a TEDxBath team member.

Gold-£1,000

« Allocated sponsorship of one talk

* Rights to use TEDx on marketing

+ Alink on the TEDxBath website

« A feature in the event programme

10 VIP tickets to the event

« At event physical presence (an areain
the Innovation Lab —ILab)

Platinum-£3,000

« 1st choice of sponsorship of one talk

* Rights to use TEDx on marketing

« Alink on the TEDxBath website

« A feature in the event programme

« 30 VIP tickets to the event

« At event physical presence (anareain
the Innovation Lab —ILab)

» Bespoke marketing opportunities
(such as warm up events or sponsoring
goodie bags)



